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TODAY'S PAPER

REPORT ON BUSINESS

Abebooks.com virtual market to add new books

On-line used book retailer takes on dominant

booksellers to bolster sales

By MARINA STRAUSS
RETAILING REPORTER
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On-line used book retailer Abebooks.com is branching out into new books, taking on dominant national securities
Internet booksellers Chapters.Indigo.ca and Amazon.ca as it looks to bolster its sales. regulator

Monday April 5th,
On Friday, Abebooks.com will launch its new books section, adding what it estimates could be as 5:10 PM ET
much as 10 per cent to its current $100-million (U.S.) "gross" sales, said Hannes Blum, president V|P_ Series: A »
and chief executive officer at Abebooks.com. national securities

regulator

. . . Monday April 5th,

(Gross sales are the total value of books sold on the site, while privately held Abebooks.com -- a 5:10 PM ET
marketplace for booksellers and book buyers -- takes an undisclosed cut of this amount as its own Softwood
revenues.) 8:15 AM EST

"It's a natural progression for Abebooks.com," Mr. Blum said in a telephone interview.

In fact, about 10 per cent of Abebooks.com's books are already new, he said. Over the past few
years, 50 independent publishers and 100 new book retailers started listing new books and
"backlist" titles for sale on the site.

Mr. Blum predicted that new books will account for one-third of all tomes listed on its site within the
next three years.

Nevertheless, Mr. Blum does not expect that major publishers selling books through conventional
retailers will also sell their books on Abebooks.com.

Indeed, Abebooks.com of Victoria will continue to serve as a virtual marketplace for booksellers and
book buyers, and will not source its own books from publishers directly, he said.

Industry observers said Abebooks.com has a challenge on its hands in trying to raise awareness of
its brand name beyond its current customer base.

But they also are enthusiastic about Abebooks.com's long-term prospects.

"As their brand increases in strength, | think they're definitely going to be a force to reckon with,"
said Rick Broadhead, an Internet specialist and author.

"It's a smart move for them. They're one of the best kept secrets on the Internet."

Mr. Broadhead said he has bought used books from Abebooks.com many times and has been
thrilled with its service and selection.

Mr. Blum said he realized the need to boost consumer recognition of the brand -- and to do this the
company will roll out later this month an advertising campaign in newspapers and magazines across
North America and the United Kingdom with the slogan: "Because you read."

It is a "lifestyle" ad blitz aimed at showing how books are a necessary -- and wonderful -- part of
people's lives, he said. For example, one ad shows a man in his car, consuming a sandwich and a
book at the same time.

The campaign, produced in-house, was dreamed up by Lisa Stevens, Abebooks.com's new director
of marketing, who was hired away from Sony Classical in New York earlier this year.
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