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According to a 2003 survey by Book Hunter Press,
which publishes guides to book dealers in the United =~ Soures: Boak Hunter Prass
States and Canada, sales of used books online have

increased 11.3 percent since 2001.

The increase does not mean that traditional
booksellers are suffering. “The stores contribute the
bulk of the inventory online, because they’re the
ones with the huge inventories of books,” said Susan
Siegel, a co-owner of Book Hunter Press. In fact, 80
percent of sales in the $614 million market were
made by brick-and-mortar stores, which have
adapted to the new technology and are selling both in
the stores and online.

The survey also found that 78 percent of used-book
dealers had sources of income in addition to sales
revenue -- often Social Security or pensions. The
Web has made it easier for retirees and part-time
sellers to reach customers.

By SHELLY FREIERMAN
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Over all, technology and media stocks fell last week,
mirroring declines in the three major market
benchmarks. Cablevision, which declined 5.7 percent B T e T T TR T A T NIDT T TE MU A
for the week, said that it had narrowed its losses but

increased its high-speed Internet subscribers over last
year.
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